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he American film industry has long 

been rife with waste. Everything from 

expendables such as gaffers tape and zip ties 

to water bottles for the crew and script 

printouts for the cast for the day‟s shooting. 

But all this is changing dramatically, thanks 

to a number of organizations staffed by 

those with a strong environmental con-

sciousness. Since 2008 there has been a 

comprehensive move toward environmental-

ly responsible production practices within 

the entertainment industry on a national lev-

el. Warner Brothers, Universal, Fox, Sony, 

and Disney have set new environmental 

“best practices” guidelines, and greener 

practices are becoming a broad trend within 

the industry. 

More and more productions at studios 

and on locations in New York and Los An-

geles are being run with an eye toward these 

new benchmarks, and many independent 

productions are requiring greener modes of 

operation from their crew as well as from 

their goods and services providers. Although 

the East and West coasts are doing their 

parts, perhaps the most impressive achieve-

ment is right here on the South Coast. 

New Orleans‟ newest sound stage and 

film industry business offices—Second Line 

Stages—is fully certified green through the 

Leadership in Energy and Environmental 

Design, or LEED. This studio complex is 

the nation‟s first and so far only green, inde-

pendent facility whose operations are de-

signed to enable cleaner, smarter, and more 

responsible physical production practices. 

So is this is a fad or a “build it and they 

will come” situation? It appears that the lat-

ter is the answer. Diane Wheeler-

Nicholson, Director of Sustainability and 

Outreach of Second Line Stages, is proud to 

provide the option for operating within eco-

logically sound practices. “More than ever,” 

Ms. Wheeler-Nicholson notices, “producers, 

actors, directors, and crew of all kinds are 

getting behind the concept of making our 

industry a cleaner, more environmentally 

friendly one.” What‟s more, Second Line‟s 

clients also are provided with local resources 

for green goods and services, as well as fa-

cility services such as comprehensive recy-

cling and composting. 

In October 2010 Second Line Stages and 

the New Orleans Video Access Center pre-

sented an environmentally focused 2-day 

training program and panel discussion ap-

propriately called “Greening the Screen.” 

For this event, some big names in the enter-

tainment industry traveled to New Orleans 

to talk to the local film community about 

producing creative work in a more environ-

mentally sustainable way. Instructors and 

speakers included producers from major 

film studios and experts in eco-friendly pro-

duction techniques. 

NOVAC‟s Executive Director, Liz 

Dunnebacke explains that “as one of the 

leading production locales in the country, 

New Orleans and Louisiana should be well 

informed and proactive about this issue, 

both to keep step with the environmental 

benefits as well as to continue our leadership 

position within the industry.” 

The Greening the Screen training pro-

gram is designed for department heads, key 

crew, and coordinators in the motion picture 

industry. The program curriculum is based 

in part on the Green Screen Training of the 

Producers Guild of America (PGA), and 

provides an in-depth look—department by 

department—at what green looks like for the 

film production industry today and into the 

future. 

Mari Jo Winkler has an important job 

as Chair of the PGA Green East (Coast) op-

erations. No stranger to film, she has served 

as executive producer for such productions 
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as Away We Go, Dan in Real Life, Fair 

Game, and Premium Rush. She also has co-

produced Lucky You, In Her Shoes, Shall We 

Dance, and No Reservations. As a dedicated 

environmentalist she connected Earth-

mark/Green Media Solutions with Focus 

Features to participate in a pilot program to 

study the greening efforts on the film Away 

We Go.  

“I was approached by Katie Carpenter 

from Earthmark/Green Media Solutions,” 

she explains, “in early pre-production on 

Away We Go, a Focus Features production, 

in early 2008 at a time when they were look-

ing for a film to study for sustainability as a 

pilot project.” She continues, “I approached 

Jane Evans, the Executive Vice President of 

Physical Production at Focus and she took 

the idea to James Schamus and John Lyons 

who were thrilled and supportive to be part 

of a ground-breaking study. I was able to 

implement a lot of practices that are still be-

ing used today such as eliminating the use of 

plastic water bottles on set and incorporating 

reclaimed bio-diesel for fuel on the East 

Coast.” 

Another green scene mover and shaker is 

Kathleen Courtney, Chair of PGA Green 

West (Coast). The credentialed Ms. Court-

ney worked as either producer or production 

manager for Because of Winn Dixie, Meet 

Dave, Law Abiding Citizen, Bowfinger, The 

Score, Daredevil, and Winnie the Pooh 

among others. She helped PGA Green 

launch PGAgreen.org and the venerable 

GreenProductionGuide.com.  

The Guide was created with funding and 

support by Disney, Fox, NBC Universal, 

Sony Pictures Entertainment, and Warner 

Brothers, and is an invaluable resource that 

not only provides a “carbon calculator” but 

also lists some 1,100 vendors offering sus-

tainable and energy saving products and ser-

vices to film and television professionals 

looking to turn their productions green. Ms. 

Courtney also is a founding member of the 

entertainment industry‟s Green Production 

Alliance. 

Katie Carpenter is a principal partner 

of Green Media Solutions—a company that 

works with top studios greening their pro-

ductions. Ms. Carpenter is an award-

winning documentary producer specializing 

in environmental subjects from endangered 

species to climate change in diverse habitats 

around the world. Her personal projects in-

clude Hundred Heartbeats, A Year on Earth, 

and Race to Save the Planet, and in 2007 she 

was trained as a climate presenter by Al 

Gore and The Climate Project.  

She currently is a carbon-reduction con-

sultant with Green Media Solutions helping 

to green the sets of Nightly News with Brian 

Williams, Saturday Night Live, Boardwalk 

Empire, and the feature films Away We Go, 

It’s Complicated, and Morning Glory. 

Ms. Carpenter explains that you have to 

speak their language to convince produc-

tions to go green. It‟s often simple econom-

ics. “We have seen more feature film and 

television producers coming around to the 

green production movement because they 

have found they can reduce costs as well as 

[create positive] environmental impacts. 

“Sometimes producers say to us „We just 

can‟t do it, the team is feeling too much 

budget and schedule pressure to give this a 

try.‟ That‟s when we say it‟s time to modify 

the ask. Urge the team to take on some part 

of it that they believe is doable—like elimi-

nating plastic water bottles, stopping idling 

motors—and prove to them the benefits, that 
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even with those small steps, you can save 

some money AND help the planet.” 

It‟s definitely a situation that can have a 

snowball effect. Ms. Carpenter explains, 

“We have worked with productions that 

have found early wins in the most basic ad-

justments—integrating LED lighting into the 

lighting plan, employing just one base-camp 

generator running on a bio-diesel blend. 

These relatively easy and powerful first 

steps can lend momentum to the larger pro-

ject, and pretty soon you‟re composting and 

scouting locations by bike!” 

Meredith Bergmann is the other prin-

ciple partner of Green Media Solutions. 

With a Masters in Urban Planning from 

NYU she also has 15 years of project man-

agement experience in public and private 

partnerships, having worked for such organ-

izations as Oxford Health Plans, Union 

Square Partnership, and the Economic De-

velopment and Rebuilding Team for the 

Mayor‟s Office in New York. 

Two others who are down in the trench-

es and on the panel include local Joshua 

Throne, Louisiana Unit Production Manag-

er with The Expendables, Beyond a Reason-

able Doubt, and Righteous Kill, and Jane 

Evans, Executive Vice President of Physical 

Production for Focus Features where she 

oversaw The American, Milk, and Broke-

back Mountain. 

 
Resources 
 
Earthmark Mitigation 
New Jersey, North Carolina, West Virginia, Flor-
ida 
www.mitigationbank.com 
 
Fred’s List 
www.pgagreen.org/index.php/resources/fredslist 
 
Environmental Media Association 
www.ema-online.org 
 
Second Line Stages 
http://secondlinestages.com 
 

 
Green Production Guide 
www.greenproductionguide.com 
 
U.S. Green Building Council 
LEED Certification 
www.usgbc.org 
 

LEED is an internationally recognized 

green building certification system, 

providing third-party verification that a 

building or community was designed 

and built using strategies aimed at im-

proving performance across all the met-

rics that matter most: energy savings, 

water efficiency, CO2 emissions reduc-

tion, improved indoor environmental 

quality, and stewardship of resources 

and sensitivity to their impacts. 


