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For a while she was a producer’s assistant and an assistant editor for a
boutique production company, Defining Entertainment, producing commer-
cials and corporate videos, most notably for the medical and health news
and information site WebMD. It was a natural transition to move from there
to award-winning Video Press (VP), a documentary production company that
produced mostly medical shows. Just before her arrival at VP, Susan Hadary
and Bill Whiteford had won an Oscar for the HBO documentary King Gimp.
At VP, Schweigman performed a variety of  tasks to include writing and on-
set producing for broadcast and non-broadcast medical shows and videos.

Schweigman worked with Hadary off  and on for many years and was an
on-location producer for a medical series in the Shock Trauma Center at
the University of  Maryland Medical Center called Critical Hour for the
Discovery Health Channel. As can happen with the hectic life that is TV
and film production, some of  Critical Hour overlapped with work she was
doing as day player set PA on the first season of  The Wire. So she would work
five days a week on the latter and the weekends in the hospital. But she loved
it. 

“Working at Shock Trauma was one of  the most amazing experiences
in my life,” Schweigman confides. “Being able to experience the incred-
ibly talented staff  saving lives every day, and for the patients and their
families to be willing to share their stories with me, was beautiful. It
changed the way I look at the world.”

From Video Press, she continued to work freelance and landed a job as a
writers’ assistant on The Wire’s second season. It was a step back for her in
a way, after all she had done at Video Press, but it was a foot in the door in
the world of  large union productions. After the second season on The Wire,
she was hired as David Simon’s assistant. During her first two seasons, however,
she relented to her natural curiosity, spending what little free time she had
learning as much as possible from script supervisor Christine Moore. She then
joined the union and became not only Simon’s assistant, but a second unit
script supervisor for the series.

During the hiatuses between seasons of  The Wire, Schweigman worked
with Simon on his other projects, including the HBO miniseries Generation
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Laura Schweigman didn’t just fall into her
above-the-line associate producer job on the
HBO series Treme. Her journey was a long but

interesting one. 
Schweigman started in the film industry as a loca-

tions production assistant on a small summer WB
series, Young Americans, filmed in her hometown of
Baltimore. Over the next few years she worked free-
lance on a variety of  commercials, and music and
corporate videos, spending time in a number of  differ-
ent departments, but mostly working in production.
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Kill, filmed in South Africa. On this production she was the script coordi-
nator as well as his assistant. In the break between Generation Kill and the
beginning of  Treme she continued to work with Simon, but also script super-
vised a feature film and an HBO pilot. Then, when they got the green light
for the pilot of  Treme, she became an associate producer.

Now settled and working in the Crescent City, Schweigman finds New
Orleans to be a wonderful city in which to live and work. “The people are
so welcoming and friendly, and we’ve gotten to know so many and devel-
oped some close friendships over a short amount of  time with co-workers,
neighbors, and people in the community.” 

She also appreciates that the music, culture, and art is unique, and that
the locals recognize the value in what the city has to offer. “New Orleanians
are proud—proud of  their artists and musicians, and they respect and remem-
ber their traditions,” she says. “It’s really a beautiful thing you don’t find every-
where. The crew is full of  wonderful, talented people and there are always
beautiful things to catch on film—the architecture, the people, instruments,
costumes—always something to capture.”

Schweigman also feels that Treme gives the opportunity to educate. “Person-
ally, I want the country to realize what happened after the storm, that every-
thing wasn’t ‘back to normal’ when they saw people dancing in the streets
of  the French Quarter,” she says. “While the Quarter is a big part of  what
the city is and its history, New Orleans is much bigger than that; there are a
lot of  other neighborhoods and communities just as important to its survival.” 

She hopes that more of  the world gets to see the incredibly talented musi-
cians and artists who live and work here. The production company also is
training new staff, as simultaneous productions increase the need for a larger
workforce. “This is a great opportunity for people new to the industry to
develop a strong foundation of  skills on which to build a career,” Schweigman
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notes, “and the ADs of  Treme will be there to meet and interview
potential candidates.”

The second journey is that of  community outreach and envi-
ronmental consciousness. Schweigman says that the training not
only helps her production, but also the community. “This goes
hand-in-hand with a lot of  community outreach we do, when actors
and crew visit community groups and schools to talk about what
it’s like to work in the industry and that it is possible to have a
successful career without moving to New York or L.A.,” she says.
“Giving back to the community is something we have always done,
even before Treme. We also do fundraisers and other events to
support the communities in which we work.”

Indeed, the production company even sponsors a large auction
each season to raise money for a local charity. Schweigman explains,
“Last season, we held My Darlin’ New Orleans at Generations Hall
to benefit the New Orleans Musicians Clinic and raised more than
$75,000 for the charity. The wonderful thing about the way we do
the events is that members of  the production’s crew, not an event
company, plan the entire fundraiser. They not only get donations but many
volunteer to work the night of  the event. So it really is the cast and crew
members giving back—not just the production company.”

This season the production company partnered with the New Orleans Film
and Video Office, New Orleans Video Access Center, and Second Line Stages
for the “Green the Screen” Training Program and Seminar, which was held
at the end of  October. The week-long Production Assistant training
program not only provided education about environmentally responsible
production practices, but also included a comprehensive PA training
program run by P.A.T.S. (Production Assistance Training Seminar, LLC)—
a program developed by two assistant directors who know from experience
what it takes to be successful in this industry. 

Treme,  
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Even in a city where the residents have to pay for recycling, the produc-
tion company takes care of  their own. “Eco Green Clean, a local environ-
mentally conscious waste removal and recycling company, has been handling
our refuse and recycling our paper, cans, plastic, and glass,” Schweigman
reveals. “Whenever possible we send documents electronically, so we print
only as needed. We try to buy food in bulk, don’t use bottled water at the
office, and most of  the office staff  have reusable cups. I really feel this will
help us learn new ways our production can become more environmentally
responsible.”

FOR MORE INFORMATION, SEE WWW.HBO.COM/TREME.
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On the set of Treme.
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